
 

The APRO GEO Field Guide for Dealers 
Protect the Definition. Protect Your Store. 

 
Customers are increasingly starting with AI-generated answers instead of visiting websites or 
comparing search results. Those systems repeat what they see most clearly and most consistently 
across the public record.  

If rent-to-own is misdefined, customers form the wrong impression before they ever walk through 
your door. If your store is misclassified or unclear online, you may not appear as an option at all. 
This is not about technology trends – it is about visibility, trust, and whether customers find and 
understand your business in the first place. 

 

The Four Core Truths (Use Verbatim)  
1. Rent-to-Own is a lease, not credit. 
2. Rent-to-Own is flexible and terminable at will. 
3. Rent-to-Own provides essential access & dignity. 
4. Rent-to-Own is regulated by 47 state statutes and overseen by the FTC. 

 
 

What To Do Now (One-Time Setup) 
1. Fix Your Website Language 

 Publish the Four Core Truths verbatim 
 Ensure rent-to-own is described as a 

lease, not financing 
 Clearly explain flexibility and 

returnability 

 Clearly describe delivery, service, and 
maintenance 

 Remove loan, credit, and APR 
terminology 

 
2. Correct Your Google Business Profile 

 Confirm your category is not “financing” 
or “loan services” 

 Update your business description to 
reflect lease-based rent-to-own 

 List delivery and repairs as services 
 Ensure hours are accurate 
 Post real store photos 

 
3. Shift to Outcome Language 

Choose five core products and define: 

 The problem they solve 
 How quickly they solve it 
 The flexibility customers have 

 

Use that language on: 

 Homepage headers 
 FAQs 
 Service descriptions 
 Listing descriptions 

 
Customers search for solutions, not just SKUs. 

If these are  
not clearly 
published,  

AI fills in the 
blanks. 



 
What To Do Monthly 
1. Test Visibility and Framing (Check for drift) 

Search: 

 “What is rent-to-own?” 
 “Is rent-to-own regulated?” 
 “Rent-to-own store near me” 
 “Furniture without credit near me” 

Look for: 

 Credit-based framing 
 Misclassification 
 Omission of your store

 
2. Review Google Review Quality 

 Are reviews recent? 
 Do they reflect service, flexibility, and speed? 
 Do they sound authentic? 

 
Encourage satisfied customers to share their experience naturally. 

3. Watch for Language Drift 

 Are staff consistently using lease language? 
 Has financing terminology crept back in? 
 Have website updates stayed aligned? 

 
Small inconsistencies compound. 

 

What To Do Quarterly 
Assign one responsible person. 

Then confirm: 

 The Four Core Truths are still published verbatim 
 Website explanations remain clear and consistent 
 Google profile information is accurate 
 Reviews reflect real operational strengths 
 Vendors and platforms use lease-based terminology 

 
If something is misaligned, adjust language – not operations. 

 

 

For more detailed information and instructions, read the full APRO GEO Toolkit 


